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Delivering Your Message to the Latin American Ophthalmologist

Ophthalmology Times América Latina, the number one ophthalmic publication in Latin America, reaches 
over 15,000* ophthalmologists within Latin America. Written for Latin America with news and clinical 
information specific to the region, Ophthalmology Times América Latina prints editions in both Spanish 
and Portuguese to decisively address the barriers of language and culture. Ophthalmology Times 
América Latina is printed and mailed directly from Brazil and Argentina to ensure prompt delivery.

Circulation
Ophthalmology Times América Latina reaches over  15,000* ophthalmologists within Latin America.

Circulation: Distributions Per Country

SPANISH

Mexico	 3,724 Costa Rica	 34 Paraguay	 34

Argentina	 1,387 Cuba	 27 Puerto Rico	 72

Colombia	 282 Ecuador	 30 Uruguay	 80

Peru	 178 El Salvador	 77 Venezuela	 122

Chile	 510 Honduras	 68 USA	 145

Guatemala	 173 Nicaragua	 50 Bulk copies	 80

Bolivia	 68 Panama	 122 Other countries	 53

Distribution at Shows:     100

TOTAL SPANISH EDITION: 7,416 (including magazines distributed at shows)

TOTAL PORTUGUESE EDITION: 7,730

TOTAL (SPANISH + PORTUGUESE):   15,146

* Source: Publisher’s Data

For more information contact:
Ariel E. Ramos
Production Manager
c/o ACINDES
Padre Vanini 380, 
Vicente Lopez
(B1602EEF) 
Buenos Aires, Argentina
aramos@emawwe.com
Tel (5411) 4761-3339
Fax (5411) 4761-0763

US Office 
Advanstar Communications 
485 Route 1 South
Bldg F, 1st Floor 
Iselin, NJ 08830
USA 
Tel: +1 (732) 346-3060
Fax: +1 (732) 596-0016

Lauri B. Jorgensen
Group Publisher
ljorgensen@advanstar.com
+1 (732) 346-3013

Leo Avila
Associate Publisher
lavila@advanstar.com
+1 (732) 346-3067

Erin Schlussel Stever
National Account Manager
eschlussel@advanstar.com
+1 (732) 346-3078



editoRiaL

specifi cally tailored for Latin america

Ophthalmology Times América Latina
is	a	physician-driven	publication	providing	worldwide	
ophthalmic	clinical	news	on	surgical	techniques	
and	medical	therapies	benefi	ting	patients	and	
ophthalmologists	in	Latin	America.

Ophthalmology Times América Latina	publishes	
accurate,	authoritative,	and	balanced	editorial	
on	the	latest	developments	in	refractive	
surgery,	cataract,	glaucoma,	retina,	and	other	
ophthalmic	subspecialties	with	a	special	focus	on	
articles	contributed	by	leading	Latin	American	
ophthalmologists.

chief medical editor
Rubens	Belfort	Jr.,	PhD,	MD
Professor,	Federal	University	of	São	Paulo

editorial advisory board

aRGentina
Arturo	A.		Alezzandrini	Jr.,	MD
Carlos	J.		Argento,	MD	
Cristobal	A.	Couto,	MD
Ricardo	A.	Dodds,	MD	
Enrique	S.	Málbran,	MD	
Carlos	L.	Nicoli,	MD	
Gustavo	Piantoni,	MD	
Mario	Genovesi	Peres,	MD
	
bRaZiL
Marcos	P.	Ávila,	MD
Wallace	Chamon,	MD	
Cláudio	Chaves,	MD
Michel	Farah,	MD
Newton	Kara	José,	MD		
Jacó	Lavinsky,	MD	
Ana	Lucia	Hofl	ing	Lima,	MD
Carlos	Moreira	Jr.,	MD
Cristina	Muccioli,	MD
Miguel	Padilha,	MD
Fernando	Trindade,	MD
Marcelo	Ventura,	MD		

chiLe
Cristian	Luco,	MD
Eugenio	Maul,	MD
Ricardo	Colvin	Trucco,	MD	
Juan	Verdaguer	T.,	MD	
	
coLombia
Carmen	Barraquer,	MD	
Gabriel	Eduardo	Marin	Ramos,	MD	
Guillermo	Velez	Restrepo,	MD
Francisco	J.	Rodriguez,	MD

meXico
Jamie	Lozana	Alcazar,	MD
Francisco	Martinez	Castro,	MD
Lourdes	Arellanes	Garcia,	MD
Maria	Estela	Arroyo	Yllanes,	MD
Arturo	Espinosa	Velasco,	MD
Enrique	Graue	Wiechers,	MD
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Daniel	Sanchez	di	Martino,	MD

PeRu
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January/February
Closing Date: 12/03/07  •  Materials Date: 12/12/07

sPeciaL section
Featured Editorial: Glaucoma

Bonus Distribution: 

• American Glaucoma Society, March 6-9 – Washington, DC 

march/april 
Closing Date: 1/15/08  •  Materials Date: 1/25/08

sPeciaL section
Featured Editorial: Cataract / IOLs / Phaco

Bonus Distribution: 

• American Society of Cataract and Refractive Surgery, April 5-8 – Chicago, IL
•  Association for Research in Vision & Ophthalmology April 27-30 –  

Fort Lauderdale, FL 

may/June 
Closing Date: 3/21/08  •  Materials Date: 3/31/08

sPeciaL section
Featured Editorial: Retina

Bonus Distribution: 

•  World Congress of Ophthalmology, June 28-July 2 – Hong Kong, China

July/august 
Closing Date: 5/19/08  •  Materials Date: 5/28/08

sPeciaL section
Featured Editorial: Cataract/Refractive

Bonus Distribution: 

•  XXVII Congreso Mexicano de Oftalmologia, August 2-6, 2008 – Merida, Mexico

•  European Society of Cataract and Refractive Surgeons, 
September 13-17 – Berlin, Germany

september/october 
Closing Date: 7/18/08  •  Materials Date: 7/28/08

sPeciaL section
Featured Editorial: Allergy / Dry Eye

Bonus Distribution: 
• American Academy of Ophthalmology, Nov. 8-11 – Atlanta, GA

november/december 
Closing Date: 9/19/08  •  Materials Date: 9/29/08

sPeciaL section
Featured Editorial: Cataract / Refractive 2008 Review & 2009 Outlook



Custom Marketing 

Ophthalmology Times América Latina offers access and 
exsposure through multiple channels. 

Pre-Printed Polybag:
Get out there first! Print your message on the front of the polybag in which an issue 
of Ophthalmology Times América Latina is shipped.

Belly Band: 
Be seen first by readers with your custom marketing message wrapped around an 
issue of Ophthalmology Times América Latina.

Post-It® Ad: 
Set your advertising message apart or add a message to your existing ad by 
placing a Post-It note on your custom message.

DVD/CD-Rom:
The Ophthalmology Times América Latina team can create a customized, 
interactive DVD or educational CD and deliver it with an issue of Ophthalmology 
Times América Latina.

Business Reply Cards: 
Allow ophthalmologists to communicate with you directly.  Include a business 
reply card on your ad.

Inserts: 
Reach the entire circulation by including product and/or promotional inserts in 
Ophthalmology Times América Latina.

On-Demand Education: 
Get interactive with 5-7 minute web-based programs featuring disease state 
educational content and case-based programming. 

Custom Supplements: 
We can produce your next printed supplement based on a variety of types 
for both promotional and educational purposes. Can be based on symposia, 
roundtables, meeting reports, or other sources and distributed with Ophthalmology 
Times América Latina. 

Corporate Profile: 
Use a multi-page tip in to educate physicians about your company’s mission, 
products, pipeline, etc.

�Audio Detail: 
The fastest way to a great new way to get your marketing message to influential 
decision-makers. An audio chip stores a recorded message (10 seconds up to 3 
minutes) and the jacket carries your full product detail, news about your product, 
and answers to difficult questions. 

Audio Reprint Carrier: 
Use this carrier to bring a KOL 
message right to your audience 
and then insert your own materials 
into the carrier or let us create a 
reprint from Ophthalmology Times 
América Latina. 

And more: 
Our sales consultants will help you 
come up with ideas based on 
your product’s needs. Give us a 
call today!
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Highlights from a CME symposium held at the 
American Academy of Ophthalmology 2006 Joint Meeting

R. DOYLE STULTING, MD, PHD
TOPICAL NONSTEROIDAL

ANTI-INFLAMMATORY DRUGS:
WHICH SHOULD I CHOOSE

IN 2007?

CHAIR:
DAVID F. CHANG, MD
ARE NSAIDS

NECESSARY FOR ROUTINE

CATARACT SURGERY?

EDGAR L. THOMAS, MD
CYSTOID MACULAR

EDEMA AND OTHER

RETINAL CONDITIONS:
THE RETINA SPECIALIST’S
PERSPECTIVE

HENRY L. MILNE III, MD
THE ROLE OF

NONSTEROIDALS IN

REFRACTIVE SURGERY

BARRY A. SCHECHTER, MD
OVERCOMING ANTERIOR SEGMENT

CHALLENGES: THE INDICATIONS,
CONTRAINDICATIONS,AND

COMPLICATIONS OF USING NSAIDS

Technological advances in phacoemulsification
platforms, particularly with respect to fluidics
and power modulation techniques, have
enabled safer and more efficient cataract
surgery. These innovations have allowed the
introduction of new microincision approaches
to lens removal.

Recently, a groundbreaking new phaco -
emulsification platform, the Stellaris Vision
Enhancement System, was introduced by
Bausch & Lomb (B&L). Designed to address
the performance requirements of this new sur-

gical era, it was developed to offer
state-of-the art technology with
novel enhancements to optimize sur-
geon control and efficiency. 

The Stellaris Vision Enhancement
System was created using a unique
approach, Design for Six Sigma, that
combined the expertise of B&L
knowledgeable engineers and thou-
sands of hours of input from hun-
dreds of cataract surgeons and their
operating room staffs from around
the world. The resulting product truly

represents a major advance in phacoemulsifi-
cation technology. The Stellaris offers unsur-
passed versatility to meet the current and fu-
ture needs of cataract surgeons and surgical
staff in a platform that is user-friendly and de-
livers superior intraoperative control for safe
and efficient surgery.

Flexibility is a key feature of the Stellaris. It
has next generation fluidics (EQFluidics) that
support standard coaxial and microincision (bi-
manual or coaxial) phacoemulsification for both
flow and vacuum users. It’s modular design
allows easy upgrades for future innovations.

The vacuum module of the Stellaris fluidic

system has been redesigned with an expanded
range that allows vacuum levels up to 600
mm Hg. That feature holds particular appeal
for me because it augments my current pre-
ferred surgical technique, which is a coaxial, iris
plane supracapsular approach. 

I favor prolapsing the nucleus into the an-
terior chamber and working in the iris plane
because I believe this technique has advan-
tages for reducing zonular stress, minimizing
capsular tears, and enabling visualization in
the event of pupil constriction. However, be-
cause it involves working in closer proximity to
the endothelium, minimization of phaco en-
ergy is paramount for safety. 

Therefore, once the nucleus is delivered into
the anterior chamber, I begin with some me-
chanical nuclear disassembly while supporting
the tilted pole with a second instrument. Then,
I rely primarily on high vacuum to remove the
nuclear material by aspiration. With the op-
portunity to achieve 600 mm Hg vacuum, the
Stellaris allows nuclear removal to be com-
pleted with no to minimal phaco energy for all
but the hardest of cataracts.

Advances in phacoemulsification technology are focused on decreasing both incision 
size and phaco power used to emulsify a cataractous nucleus. For example, my cur-

rent technique of coaxial iris-plane supracapsular phacoemulsification requires the safe
and efficient deployment of high vacuum and low ultrasound phaco with fluidics that
offer uncompromised chamber stability. I am also interested in decreasing the size of
the incision necessary for phacoemulsification to minimize surgically induced astigmatism,
create a ‘closed system’ for phacoemulsification, and anticipating the U.S. approval of
microincision intraocular lenses already available outside the U.S.

ELIZABETH A. DAVIS, MD

Dr. Davis is a partner in
Minnesota Eye Consultants,
Bloomington, MN, and
Adjunct Clinical Assistant

University of Minnesota,
Minneapolis.

THE STELLARIS VISION ENHANCEMENT SYSTEM

User-friendly low ultrasound 
coaxial cataract surgery through 
a 2.2 mm incision

S P O N S O R E D  B Y  B A U S C H  &  L O M B  I N C .

Above
Figure 1: The Bausch 
& Lomb Stellaris™ Vision
Enhancement System

Above, right
Figure 2: Phacoemulsification
of the cataractous nucleus in
the iris plane
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FIGURE 2
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inseRt chaRGes:
All	full-run	inserts	are	charged	page-for-page	
at	the	earned	B/W	rates.		A	non-commissionable	
tip-in	charge	of	$720	applies.

RePRoduction RequiRements:
1)  Already translated / no translation needed 

Quark	6,	Indesign	3.0.1	or	TIFF	fi	les.	Sizes	indicated	in	the	table	below.	Image	fi	les	must	have	a	300	dpi	resolution.	
2)  Advertisement for translation 

Quark	6	or	Indesign	3.0.1	fi	les	needed	to	replace	original	texts	without	reprocessing.	Sizes	indicated	in	the	table.	
•			All	fi	les	must	be	submitted	in	a	CD	along	with	a	color	proof.	Without	this	proof,	original	color	and	design	cannot	be	

guaranteed.	
•		All	fonts	and	images	used	must	be	included	along	the	Quark	fi	le.	
For detailed instructions contact: Ariel E. Ramos • aramos@emawwe.com
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Position:	 Earned	B/W	Rate	Plus:
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3rd	Cover	 15%
2nd	Cover	 25%
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Rates and Production

General Advertising Policy

a.	 Invoices are rendered at date of publication.

b.	 �Advanstar Communications, Inc. holds both the advertiser and its designated advertising agency responsible for paying all 
duly authorized advertising inserted in or attached to Ophthalmology Times América Latina.  All overdue payments will be 
reinvoiced directly to the advertiser, who will be held fully responsible for payment.

c.	 �Terms: Invoices are rendered on the publication date of each issue and are due within 30 days of invoice date.  Agency 
commission will be disallowed on all overdue invoices.  In the event the account is placed for collection, customer agrees 
to pay publisher for all reasonable collection costs and/or attorney’s fees incurred.  Customer also agrees to pay finance 
charges on the unpaid balance at the rate of 1-1/2% per month or a percentage not to exceed the maximum permitted by 
law.

d.	 �Publisher will not be bound by conditions appearing on insertion orders or copy instructions which conflict with provisions of 
this rate card, including sequential liability statement from advertising agencies.

e.	 �All advertisements are accepted and published by the publisher on the representation that the agency and/or advertiser 
are properly authorized to publish the entire contents and subject matter thereof.

f.	 �It is understood that, in the consideration of the publication of advertisements, the advertiser and/or agency will indemnify 
and save the publisher harmless from and against any claims or suits for libel, violation of right of privacy, plagiarism, 
copyright infringement, liability for use of classified material, and any other claims based on the contents or subject matter of 
such advertisements.

g.	 Publisher shall not be liable for any omitted, misplaced, or mispositioned advertisements.

h.	 Orders accepted subject to change in rate on notice from publisher.

i.	 �Contracts may be cancelled at the time a change of rates becomes effective without incurring a short-rate adjustment, 
provided contract rate has been earned up to date of cancellation.

j.	 �Cancellation policy: An ad may not be cancelled after the published closing date. Publisher reserves the right to request 
payment for ads cancelled after the published closing date.

k.	 �Costs incurred by the publisher for production work on advertisements will be charged to the advertiser regardless of whether 
or not the ad runs.  Advertiser will be charged for any artwork, separations, halftone, stripping, or typography provided by 
the publisher.

l.	 �When change of copy is not received by the closing date, copy run in the previous issue will be inserted.

m.	�Publisher will not be held responsible for consequential costs or other damages due to loss or damage of film materials, art, 
and transparencies.

n.	 �Under no circumstances shall publisher be liable for any indirect, special, or consequential damages (including, without 
limitation, loss of profit or impairment of goodwill) of any advertiser.  Under no circumstances shall publisher’s direct or indirect 
liability to any advertising agency or advertiser exceed the invoiced cost of the advertisement.

o.	 A 1/6  page ad is the minimum rate holder.

ELECTRONIC Requirements
Digital data is required for all ad submissions. Acceptable formats: See Reproduction Requirements. Native ad files may be 
subject to a processing fee. For detailed instructions, contact the production manager or download digital ads specifications 
from the advanstar.com home page. A SWOP-certified color proof MUST be forwarded with the digital data. If we do not receive 
this proof, we cannot guarantee the accuracy of the ad and will not issue any makegoods.

Short-rates and Rebates
Advertisers will be short-rated if, within a 12-month period from the date of the first insertion, they do not use the amount of 
space upon which their billings have been based.  Advertisers will be rebated if, within a 12-month period from the date of the 
first insertion, they have used sufficient additional space to warrant a lower rate than that at which they have been billed. 

PUBLISHER LIABILITY
The publisher assumes no liability for any failure to publish or circulate all or any part of any issue because of strikes, work 
stoppages, accidents, fires, acts of God, or any other circumstances not within the control of the publisher. In any event of 
litigation, the prevailing party shall be entitled to recover reasonable attorney’s fees.

DISPOSITION OF MATERIALS
Publisher will hold advertiser’s materials for a maximum of one year from last issue date.  It is the responsibility of the advertiser to 
arrange for the disposition of artwork or film materials prior to that time, otherwise materials will be destroyed.  All requests must 
be submitted in writing.


